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Sfalltrends

As we strive to bring newness to our homes it's time to think repurpose.

Furniture will become functional art and open up our understanding on how
using old materials brings fresh life and character to our homes. By using
these materials we create something that is unique and delighfully stunning.
Crushed linens, metals, primarily brass, recycled materials made into new,

overlapping fabrics and substrates will dominate in the fall 2013.
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Raw wood created into functional art
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Polished  lamps, light fixtures, end
tables, and accessories shine bright.
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Natural woven yards make intriate oversized patterns
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earthly textures

Earthy textures lay a new foundation for palettes of blues and
greens. Bare wood, brass, concrete, heavy thick yarns, and
repurposed products, add to the depth of natural elements
leading the trend. The melding of art in furniture and decor is
progressing and creaturesque accessories will come alive.
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To be used as art, stair rails, lighting fixtures, coat racks shelving, and curtain rods.
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Repurposed cement molded, smooth, textured, rough that repre
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Creatures come alive in product
development with the used of

raw materials such as woods,
metals and brass.
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Overlapping fabrics, steel rods, wood and glass.
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Polished and matte brass is

used as tables, accessories,
mirrors and lighting. Mix with

other metallic substrates.
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Contemporary textured ropes, overlapping
and gathered yarns, mixed with neoclassical
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Decorative flooring in repeating
floral patterns create drama and
refined elegance.
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tones and simple style.
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Ccolors

With consumers seeking distinctive styling and considerable
substance more than ever before, it is critical that retailers and
designers be aware of future color trends. To successfully entice
consumers, colors and color combinations must be appealing,
evocative, transformative and most importantly — on-target.
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Industrial, mechanical, battled, overlapping layers of
thick and thin yarns woven together with colors of

greens and grays.
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Tone on tone color pallets with simple Scandinavian style styling.
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Geometic shapes and repeating
patterns mixed with bold color.




ZH PR ETFE, WA E
A 4% 20 R A R — PR AL B K
Acai represents romance and

luxury. Combine with orange or

green to give a visual interest.
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paint colors

It's our dark side, and we’re irresistibly drawn to exploring its
murky depths and shadows. The colors are moody, the vibe
is masculine and the aesthetic is both Victorian and futuristic.
Visible mechanicals intrigue us, while theatrical effects, eerie
collections and menswear-inspired fabrics like tweed and
hounds tooth evoke Sherlock Holmes and the Prohibition
era of secret doors and speakeasies.




Benjamin Moore
Silver Satin

Benjamin Moore
Hale Navy Benjamin Moore
Collonade Gray

SW 6251 Outerspace

SW 6510 Loyal Blue

Benjamin Moore Decorators White
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Its the dark side of thinking, mixed with
dramatic lighting to create a night-life
vampire look with pops of colors to
contrast the mysterious mood.
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Highly refined, elegant,
prestigious, estate and
countryside living.
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creative lead

Traditional elegance is brought to life with thistles and wind
illustrations that gracefully intertwine with voile fabric to inspire
the imagination to embrace classic beauty.
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tyoography

How we “spell it out” makes a big difference on the tone that
is conveyed into our print media. This season hand-lettering
and traditional fonts are being combined to form new ways of
communication as well giving products a tailored look.
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Formal lettering is stylized
and bulbous.
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Choose a font that will transfer

consistently across all aspects
of print, visual and digital media.
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Stacking type with various weights create visual interest.
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Sfall=strends

This trend book is a cohesive formula to global insight which
has been collated together for fall 2013. Influences are derived
from trend reporters, trend spotters, color experts from Pantone,
companies in New York, England, France, as well as lectures
presented in the US and EU. These trends are being followed
by Potterybarn, The Conrad Shop, Crate & Barrel, Ethan Allen,
Anthropology, Harrods, Macy's and all haute couture design
emporiums. This reference tool is solely for the usage of MHF

advertising, merchandising, store architecture and decor as
inspiration and as a guideline of color, texture and finishes. The

looks presented are for inspiration and not be taken literally.
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