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PREFACE

This book is a comprehensive guide on upcoming global trends for Autumn/Winter 2014-2015.

Markor Furnishings has gathered information from various trend reporters, trend spotters, color experts,
world trade markets, and cross referenced insights using the wonderful world wide web. This study provides
valuable insight to our Advertising, Public Relations, Visual Display, Merchandising, Product Development,
Photography Studio, Stylists, Store Design Consultants and External Media partners with the most up-to-
date information on upcoming styles. We will provide an overview on the “new” guest experience, fabrics,
substrates, finishes, colors, paint, accessories, lighting, floral arrangements, graphics, store displays, and
typography treatments. This tool is an opportunity for us to build a brand with one voice. A “living document”
you might say that will grow and bloom in the proper time. Let’s work together to make the upcoming seasons
beautiful and cohesive making sales greatly achievable!
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Mixing and matching, creating
interesting looks from street
fashions. Cash and carry items
cross all genders for home
shopping. The new era in
lifestyle living.
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We are the business of finding
poroducts for a target group of people
in China. It is not necessarily traditional
or classic in it's objective, but really to
oring style and beauty within current
world trends to the home.
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Embroidered silks are textured

with lace. Layered lace fabrics are
emerging for 2014/2015 in the home
furnishing industry from fashion.
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Autumn/Winter 2014/2015 “New Traditional” Trends Report
©Markor Home Furnishings.

THE CONTENTS OF THIS BOOK ARE FOR INTERNAL USE. The
graphics contained comes for trend reports, magazines, books
and the internet. Markor Home Furnishings cannot guarantee
the extent and nature of reproduction rights and the use of said
visuals. Download at
markorhome.com/TrendsAutumnWinter2014/2015.
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Trend reporting agencies referenced in this book are sourced from
WGSN - London, Trend Spotters - New York, Trend Union - New York,
Lenzing - Germany, APLF - China, Pantone View - USA, MIX - London,
Collezioni - Italy, Maizon & Objet - Paris, 100% Design Shanghai - China,
MMA&T - Hong Kong and various other blog sources.
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BOUDOIR - PLAN B (TREND OVERVIEW)

We have invented all safety nets and the basic ingredients in order to sustain the business of fashion in
home furnishings. It’s a race to the future - a craving for something “New”. ldeas and thoughts must be
stronger and exaggerated. We have shifted into the Boudoir - Plan B. A time of magnificent imagination
and the welcomed opportunity to dream awaits! The new world emerges as we move into digital freedom.

Fabric craftsmanship will be emerging this season buttoned, belted, highlighted, bulbous, hemmed,
embroidered, studded, customized, pumped up, and folded. Unexpected texture and finishes will
create unique patterns, and expose the unexpected result to create one of a kind sophistication that is
unmatched and artfully crafted with design as the leading passion.

Colors will blush as a symbol of pleasure and anticipation, brown will compliment everything, burgundy
vineyard, battled charcoal gray, butter blonds, blood red, flesh-tone neutrals and bad black will
masterfully lead the social class. All materials will demand authenticity, originality, providing every detail
and spare no expense to a supreme class of thinking. The style will be chic, flirtatious, feminine, and
combining with the erotic, burlesque, rippled veils, fantasy furs, and patent leather.
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NEW GUEST EXPERIENCE
FOR 2014 / 2015

The new guest experience will see customers as people and offer
opportunities to “gift” an UNEXPECTED impression. By creating
remarkable pop-up stores, oversized displays and expanding on
interactive technology inside the retail showrooms we will create
emotional triggers which will lead to stronger brand development.
Guests will connect with brands on a deeper level. We will be in the
business of promoting a lifestyle and giving a moment/experience
that will create an indelible mark. Therefore, clients will buy our
products without thinking because they connect with the brand.

Trend application relates to public relation events, and in-store
displays.
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Create a world of fantasy with die cut materials and
lighting. Colored lighting effects is a smart way to
catch the attention and imagination of our guests.
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Brick and mortar stores are
rethinking retail dynamics.

A shift to “appify” in-store
environments by encouraging
guests to relax and explore
with technology. We will see
hardware that is attractive and
designed from the shoppers’
perspective. Information will
be readily available through
the internet and used as a tool
for in-store support and to
expand on the guest experience.
Digital applications will allow
consumers to engage with the
brand through promotions,
contests, giveaways, chats,
Q&A’s, and videos. These
mediums will create a brand
playground filled with eye-
stopping and heartfelt moments.
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This display collects customer
data and generates a custom

color from the information entered
by the guest, this is an engaging
way for guest to explore products
catering to their specific needs. It’s
also a tool used to assist in-store
staff and corporate follow-up by
alerting guests with new products
or services that are relevant.
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“A lifestyle brand is a brand
that attempts to embody the

values and aspirations of a

particular group of customers.”
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Gold chains compliment lighting fixtures.

Layering materials like cherry zebrawood
and various shades of limestones.

Etched copper and molded into
creaturesge shapes.

Mushrooms spores mimiced in accents
and wall prints.

Natural elements will be cast into
shapes of gold, silver and bronze.
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MATERIAL

Studded materials, colored
lacquers with brass engraved
motifs, die cut stainless steel,
and the merging of various
wood finishes. Layering
fabrics over wood and die cut

geometric patterns will add
interest and depth to furniture
and accessories this season.
It’s all about creating functional
furniture forming works of art.
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Autumn and Winter is inspired by a
g L Jag 5K : romanticism and refined elegance.
o i ¢ —%-%'%' ¥ i ' %' remove Taking cues from an American

= '- ;- ; movie, The Great Gatsby. This
PATCH season will leave it’s mark with
embellished, silks, embossed
leather, wool, hair and lace. Only

W ORI £ indeliible

the finest jacquard and satin
weaves will showcase itself and

invite you to touch. French seams
will be used combining fabrics.

RH21a KEYWORDS:
5|AXE | THEATRICAL
& | QUALITY

%% | EMBROIDERED lﬂ
¥4 | VELVET % S

HBIL | SURREAL
¥4 | FANTASY

=
E
-




A#84 VELVET

23



N & WINTER 2014-2015 TREND REPORT

5%t2 K OSTRICH SKIN

4T KEYWORDS:
£4; | WOOL
gms | SATIN WEAVES
ek | TACTILE
%32 | TEXTURAL
*%% | NATURAL

BHER, BEHENERY
RFEERUARNE . hIXTLE

BJHRRE. 9BEWREK.

Button Tufted fabrics, featured
with classic roll back arms
combined with a seamlessly
inserted chrome accent into the
mahogany arm finished in a high
glass lacquer.
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Dramatic displays entice guests into closing in on trends and colors
for a season within a lifestyle store experience. Store accessory
layouts depict easy and delightful ways of shopping: Guests linger
longer with items priced for immediate purchase.
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Tassels, interesting objects like

ornate door knobs, polished nail

.

head trim, contrasting welts and — A AT ) -
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patterned fabrics will add artistic .

style to accent pieces.
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Accessories add depth to our
retail space as well as our

homes. This year accents will B
state a sophisticated elegance. -
kY
Natural influences of raw - § 3 ] g ? %
material, and floral will play into e
our spaces. .
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LISTEN AND BE TRANSPARENT
T L MEDIA IS OUR FRIEND
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PRINT

Simplicity will dominate design
in 2014-2015. Typography

and graphic design will be
timeless and seamless. Easy

to read across print and digital
platforms. Rhythmic and ‘ Rears
repetitive patterns and shapes % pry ey

will create backgrounds and y _ _,..-""r
textures in design. Styling which E

is all about ease and sensibility.
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Responsive site will be essential
for presenting the brand in the
most positive light. Navigation
will be simple. Online design will
be formulated from an end user
perspective—a destination to
encourage exploration and offer
convenient purchasing options.

Starts tomorrow: enjoy $100 off your purchase of $300 or more, plus FREE 5

COACH

NMEW ARRIVALS HANDBAGS SHOES ACCES50RIES CLOTHING MEN GIFTS

DOM'T MISS QUT

// ENJOY
| VP $100 OFF $300

ff VIP OFFER

holiday gifts and more, in stores

or at coach.com now through
Wednesday, December 4

SHOP ALL NEW ARRIVALS
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SIGNAGE

Experiencing signage in a new
way by creating interactive
displays, playing with lighting
and folding paper into 3D
forms. It’s about a new guest
experience when formulating
displays or events.
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POP-UPS

Just as holidays come and go these
surprising spontaneous displays
draw large crowds and create
brand awareness. These stores
provide opportunities to clear

our old inventory or expose new
product for a very limited time.

SHOP 12-13, LEVEL OME
THE PEAK GALLERIA

POP UP STORE
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KHOL GRAY
PANTONE 15-1607
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The primary print colors for the
season is Blush pink, Mouse
Brown, and Kohl Gray. Mix with
the secondary color pallet of

Wine Burgundy, and Majestic Blue.
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Note to Interior Designers:
These colors work best when
the focal point in the room is
with one of the primary colors
and sprinkle in one of the
secondary colors.

EME
BLUSH
PANTONE 15-1607
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Paint colors this season will

be neutral and compliment the
Blush color pallet, These will be
the primary colors used for set
backgrounds and keep a very
synergistic campaign. The color
pallet will help photography flow

seamlessly throughout the print

and signage advertisements.
Products will be highlighted
against these subdued colors.
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HOW DO | RECOGNIZE A TREND?

Most people recognize trends once they have been
established. History of seasons past and magazines
highlighting style and color is a good reference from the
past. Interior designers need to learn to identify these
styles in order to properly advise their clients. It is important
that designers continually research current events and
upcoming trends. This is why we are doing this report to
help our design consultants advise our clients and hence
make bigger sales. The internet is a great tool.

rework
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HOW TO TREND ACCESSORIES?

Ask your guest what is their primary purpose for the
space that you are designing. Learning and listening to
their needs will help you determine what accessories
to suggest. Updating a space with pops of color and
texture bring a room to life. To accessories living/bed
rooms, layer fabrics on sofas or accent chairs with
throw blankets to complete the room. Colored vases,
ornaments, wall art, creaturesque sculptures, hand
embroidered pillows, metallic candles, gold picture
frames and tasseled accents will help create a lived
in mood. For the dining room suggest placemats,
place settings, leather napkin rings, acrylic vases,
floral, bowls, woven baskets, chopsticks and utensils
to complete the room. The focus is to help the guest
make their house a home.
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HOW TO TREND FABRICS?

Sofas, chairs, dining room tables and accents furniture
will reinvent traditional by combining material.
Autumn/Winter 2014/2015 season will encourage
fabrics to be layered and stimulate the senses. Mixing
stripes, floral, geometric patterns, velvets, silks and
lace to create a couture look. If your guest want to mix
fabrics but is unsure of the end result. Advise him/her
that fabrics can be layered on small ticket items, such
as, throws, scatter cushions, or on top of bed. It is not
necessary to be a dominating focal point in a room.
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HOW LIGHTING CHANGES A SPACE.

Lighting creates a terrific melody of moods and dreams that inspire a new atmosphere.
It is a key element to elevate a style or color in a room, by brining warmth to a room,
it transforms a feeling, softens a style, and compliment the furniture showcased in a
home. The trend this season is to use multiple forms of lighting such as up lights, flush
installed floor light, sconces, table lighting, floor lamps, and chandeliers. Crystals will
hang like gems to create brilliance in a neo classic manner romancing your room.
Capiz shell lighting will bring luminescent patterns to form a pleasing room. Wood
chandeliers with porcelain, zink antler, and carved wooden balls inspire a new twist
refreshing traditional styles and finishes. When consulting with your guest ask what
type of lighting do they prefer at home? Do they like romantic lighting, diffused,
streamed, shaded, warm, or down lighting? This will help them more specifically
expose their lifestyle and colors of their room.
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HOW CAN | INCORPORATE A COLOR TREND INTO A ROOM?

There are multiple ways to incorporate colors into a home. You can
implement color onto a wall by choosing either a focal trend color such
as this years “Blush” (see color palette) to dominate the room, or use any
other of the fringe colors mentioned in the color palette for 2014/2015.
You can accessorize by building in wall art, curtains, bed coverings,

pillows, ornaments or even a rug to tie it all together. Highlighting a trend color
by painting trim molding, ceiling, light fixture, columns and doors will bring in color
to the room. Luxury Interior Designer, Laura Bielecki recommends using 3-6 pops of
color to bring the entire room together. It’s a fashionable twist or a lifestyle suitable
and custom to your clients needs.
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FOLLOW UP WITH TRENDS
If your client has already

purchased big-ticket items
you can offer a follow
up email, phone call or
correspondence and

suggest the latest and greatest
styles. Preferably something
that they have not already
purchased. Vases, decor
accessories, cushions,
throws, fabrics, wall art or
lamp and even small furniture
pieces. These items can be
easily be swapped in and out
as designs change.
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STREET FINDS

Antique furniture is provided for
inspiration and highlights different
technigues used in crafting
frames, stools, and case goods.
Scrolling, gold foils, nailhead

trim, brass inlaid with ceramic,
knobs, keys, colors, and finials are
represented as inspiration and not
to be taken literally.

59



2014—20164EFA RS #48IBE  AUTUMN & WINTER 2014-2015 TREND REPORT

markorhome.com






2014—20164EFA RS #48IBE  AUTUMN & WINTER 2014-2015 TREND REPORT

markorhome.com



KEYWORDS:
INSPIRATION
TRADITIONAL
CLASSIC
DETAILED
EMBELLISHED




2014—201B4F TN XS #81IRE  AUTUMN & WINTER 2014-2015 TREND REPORT




20142015 AL FHEHE FEM ST AT NI

Images for upcoming trends for Autumn and Winter 2014-2015 are

sourced from the following:

Andrew Martin
Atiliers C&S Davoy
Apartment 9
Architectural Digest Exhibition
Armani Casa

Bella Tela

BeHance

Bergdorf Goodman
Black Orchid

Sanjay Puri Architects
Christopher Guy
Coach

Corbin

Dallas Digital Signs
DK HOME

Elderman Leather
Gureller

Gush Dalia Sadany Creations
Gritti Palace

Hana Bashi

Heckler Designs
HGTV

HighPoint

Interfiliere Trends

10 Metro

Jack Wills

José Leite

Korsons Furniture
Laura Bielecki

Li Edelkoort

| "Objet

London Fashion Week
Louve

Luka Luna

Madura

Maison & Objet
Martina Sperl

Michael Aram

Middle East Interiors
Milan Design Week
Misendemeure

Mix

MJ Commsionberg
Modul-Interior

More Over

Moser Glass

Next

Nino Vertriebs

Nobilis

Pantone

Pantone View
Patternbank

Peter Porter
Philadelphia Weekly
Pic2Fly.com

Purho Design

Rideau a Oeillets
Restoration Hardware
Reynolds & Reyner
Rubelli

RV Astley

Saint Thomas Hotel
Sabastin Brajkovic
Sas Interiors

Sentient Furniture
Serip Orgnaic Lighting
Simple Design Ideas
Steven Holl Architects
Studio International
Transform It

Trends Collezion
Ventury Paris

Villari

WGSN

Wolverine Worldwide Leathers
Zeynep Fadillioglu Design
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